
 
 
Wednesday, April 20 
6:00 pm  Cocktail Reception & Dinner 
 
Thursday, April 21 
8:00 am  Registration & Continental Breakfast 
 
8:30 am  Opening Remarks & Introductions 
 
8:45 am 2022 Outlook 

What should investment managers be thinking about as we get back to the “new” normal? How should firms be prepared to 
respond to challenges and opportunities born from the pandemic? Industry thought leader Ben Phillips will share his 
perspectives. 

 
Ben Phillips, Head of Asset Management Global Advisory Services | Broadridge Financial Solutions 

 
9:30 am Partner Client Perspective Panel 

How have expectations of our industry distribution partners changed over the past two years? Hear first-hand what they 
want, need, and expect from investment managers and how that impacts the evolution of current engagement models. 

 
Moderator: John McDonough, Head of Wealth Management Intermediaries | Invesco & IMEA Executive Committee Chair 
Panelists: Stephanie Meadows, Managing Director Relationship Management, Wealth & Investment Management | Wells 
Fargo & Company 
Anthony Halpin, Founding Partner & Chief Operating Officer | Chicago Partners  
Judy VanArsdale, LPL Financial Advisor | Lakeview Wealth Management 

 
10:30 am Sponsor Thought Leadership 

Lee Kowarski, Vice President, Head of Distribution Solutions | SS&C Technologies | Distribution & Data Council Sponsor 
Saleem Khan, Chief Data & Analytics Officer | ISS Market Intelligence | Product Council Sponsor 

 
11:00 am Break 
 
11:15 am Executive Council Breakouts 

Welcoming Remarks & Introductions 
 
11:30 am Executive Council Breakout Session One 

DATA & DISTRIBUTION COUNCILS—Joint Session 
Unfiltered & Unplugged—The Data/Distribution Discussion 
This candid, interactive conversation will bring together leaders to ask—and answer—the provocative, probing questions 
they’ve always wanted to pose to their counterparts but didn’t feel they could. 

Discussion Leaders:  Data & Distribution Council Steering Committees 
Lee Kowarski, Vice President, Head of Distribution Solutions | SS&C Technologies 

 

 



MARKETING COUNCIL 
Connecting the ESG Dots: How to Bring Corporate, Thematic & Product Marketing Together 
Sustainability credentials and authenticity now demands a deeper level of ESG Integration, as well as the connective tissue 
inside the business to surface the evidence on an ongoing basis. What role does marketing play in shaping and 
presenting this view of the business? 

Discussion Leader: Vicki Lester, Head of Intermediary Marketing | Columbia Threadneedle Investments & Marketing Council 
Chair 
Benjie Elston, Director, Head of Sustainability | White Marble 
David Master, Chief Marketing Officer | Janus Henderson Investors 

PRODUCT COUNCIL 
The Mass Affluent’s Private Investment Ecosystem: A High-Level Overview 
The industry continues to see a transition from traditional to private and alternative investments. Hear perspectives on the 
future of these products, what it takes to enter the market, the optimal vehicle moving forward and the matrix of products to 
distribution vehicles. 

Discussion Leader: Jim Hinkley, Managing Director | Macquarie Asset Management 
Shane Clifford, Senior Managing Director, Alternative Strategies | Franklin Templeton Alternative Strategies 
Andrew Snyder, Director, Product & Research | CAIS 

 
12:15 pm Box Lunch 
 
12:45 pm Executive Council Breakout Session Two 

DATA COUNCIL 
A Day in the Life of a Data Scientist 
Relevant, usable data is as in demand as talent who knows how to work with it. But what is the true definition of a data 
scientist and when do you need one? In this panel discussion, gain perspectives on approaches to working with data 
scientists, including successes, failures, and more from data leaders. 

Discussion Leader: Austin Lewis, Director Business Intelligence | Janus Henderson Investors 
Brandon Crain, Managing Director, SAM Sales Analytics | Charles Schwab 
Matt Machut, Managing Director, Global Head of Sales Strategy and Enablement | Goldman Sachs Asset Management 

DISTRIBUTION COUNCIL 
The Changing Asset Management Landscape and the Reinvention of Intermediary Distribution 
Distribution teams are being restructured, identifying fresh approaches to engage internally and externally. How can best 
practices of Generalist/Specialist and Team of Teams processes be applied for optimum efficiency? Where will advisor 
expectations land and what new strategies can be created to meet them? Recent highlights from McKinsey’s Financial 
Advisor Customer Experience Survey will set the stage for this interactive discussion. 

Discussion Leader: Jim Adams, CIMA, Managing Director | MFS Funds Distributor, Inc. & IMEA Distribution Council Co-Chair 
Candice Lee, Associate Partner| McKinsey & Company 

MARKETING COUNCIL 
Distribution Partner Marketing Redefined 
The way investment management marketers do business with distribution partners is being redefined. What will be identified 
as preferred client preferences? What will best practices look like in practice management, benchmarking and value adds? 
Learn how firms are approaching this issue and hear first-hand RIA perspectives.   

Discussion Leader: Tara Giuliano, Head of Marketing | Nuveen  
Bill Andrakakos, CFA, FRM, President & Chief Investment Officer | Aaron Wealth Advisors 
Stephanie Meadows, Managing Director Relationship Management, Wealth & Investment Management | Wells Fargo & 
Company 

 

 



PRODUCT COUNCIL 
ESG Update 
How should ESG funds be named? Should we expect new regulatory guidelines anytime soon? What can we learn from 
Europe that is applicable? What trends are occurring  among leading investment management firms? This panel will share 
their knowledge and expertise. Have your questions ready. 

Discussion Leader: Dan Beckman, Head of U.S. Product | Columbia Threadneedle Investments & IMEA Product Council Chair 
Bonnie Saynay, Global Head of Research & Data Strategy | ISS ESG 
Gwendolyn A. Williamson, Partner | Perkins Coie LLP 

 
1:30 pm  Executive Council Roundtables (Investment Management Member Firms Only) 
 
3:00 pm  Adjourn 
 
 
 


