
From Insight to Impact: Sales and Marketing Expectations for Distribution Intelligence
Sales and marketing leaders share how they use distribution intelligence today, where gaps remain, and what 
capabilities are most critical for enabling frontline effectiveness and strategic decision-making.
Moderator:
Ken Burd | Managing Director, Distribution Enablement & Analytics | Principal Asset Management
Panelists:
Leslie Checkman | Senior Director, Co-head of Global Marketing | MFS Investment Management
Justin Hansen | Managing Director - Head of Retail, SMA, 529 & National Accounts | MFS Investment Management

3:45 PM

1:30 PM

From End to End and Back Again 2.0
Summary on how things have changed / evolved since the last IMEA Summit as well as current research and 
insights from Broadridge.
Ryan Foreman | Associate Principal, Data & Analytics | Broadridge

2:30 PM

Welcome
Kimber Lintz | Executive Director | IMEA
Jeff Diamond | Global Head of Wealth Management Distribution | Polen Capital

Breakout Session | From End to End and Back Again 2.0
Attendees will break into small group discussions building on the prior session, allowing participants to exchange 
perspectives, compare approaches, and explore practical takeaways.

3:15 PM

Opening Remarks & Introductions
IMEA Distribution Intelligence Council Steering Committee Co-Chair
Ken Burd | Managing Director, Distribution Enablement & Analytics | Principal Asset Management

2:15 PM

2:00 PM

Breakout Session | From Insight to Impact
Attendees will break into small group discussions building on the prior session, allowing participants to exchange 
perspectives, compare approaches, and explore practical takeaways.

4:30 PM

Reception |  Sponsored by Synthesis Technology5:00 PM

Registration



Building Modern Distribution Intelligence
This session focuses on the architectural and leadership perspective. It addresses the “insight engine” required to
support AI, demystifying concepts like agents and semantic layers to provide leaders with a clear mental model for 
tech stack decisions.
Moderator:
Rubesh Jacobs | Managing Partner | Jacobs & Company

12:00 PM

9:00 AM

Distribution Intelligence in the Age of AI
This collaborative, design-thinking workshop moves beyond theory to tackle priority use cases—such as predictive 
sales forecasting and personalized marketing—to build concrete implementation plans.
Moderator:
Rubesh Jacobs | Managing Partner | Jacobs & Company

10:00 AM

Opening Remarks & State of the Industry / IMEA Update
Ken Burd | Managing Director, Distribution Enablement & Analytics | Principal Asset Management

Box Lunch11:30 AM

9:30 AM

Breakout Sessions 
Attendees will break into small groups for focused, peer-driven discussions to share perspectives, insights, and key 
takeaways from the day’s sessions.

1:00 PM

Adjourn2:00 PM

Continental Breakfast


