DIGITAL MARKETING

ROUNDTABLE

SEPTEMBER 15 | BOSTON

8:30 AM Continental Breakfast

9:00 AM | Welcome, Opening Remarks & Introductions
Kimber Lintz | Executive Director | IMEA
Kersten Stannard | Head of Digital Customer Experience, North America | Columbia Threadneedle Investments

9:30 AM | Into the Great (Digital) Wide Open

Join us for a 45-minute discussion with Anu Heda, partner with Alpha Agency, as he shares five ideas and one mistake
every digital marketer should consider before leading a robust Q&A across the topics.

Anu Heda | Partner | Alpha FMC

10:15 AM | Executive Roundtable Discussions
Participants will engage in open, peer-driven discussions centered on the opportunities and challenges shaping
today’s digital marketing organizations.

Organizing Teams for Sales Enablement

Learn how asset managers structure cross-functional teams to support distribution initiatives and long-term strategy.
Discussions will explore:

+ Organizational models supporting distribution

« Cross-functional collaboration between marketing, sales, technology, and distribution intelligence

+ Sales enablement strategies and ownership

* Marketing operations and workflow optimization

» What does a unified Sales + Marketing metrics dashboard look like?

Discussion Leader:

Kersten Stannard | Head of Digital Customer Experience, North America | Columbia Threadneedle Investments

11:00 AM Break

11:15 AM | Real-World Al Stories Transforming Digital Marketing

Hear from peers about how they are incorporating practical Al into their daily workflows from content creation to
research and development and supporting digital efforts.

Potential discussion topics include:

* Al-assisted content creation and optimization

Research and campaign development

Digital engagement and personalization

Al for website content and optimization

Workflow automation and operational efficiencies

Governance, compliance, and responsible Al adoption

Discussion Leader:

Caitlin Baggeroer | Program Marketing Director | Franklin Templeton

EVENT COLUMBIA
IM A ‘ HOST THREADNEEDLE

INVESTMENTS




DIGITAL MARKETING

ROUNDTABLE p

SEPTEMBER 15 | BOSTON e

-~ ™

c
4

12:00 PM | Lunch

12:30 PM | SEO to AEO to GEO, Oh My!

Explore how firms are rethinking their search and optimization strategies to position themselves as trusted
references to Al platforms.

Potential discussion topics include:

* The evolution from SEO to AEO and GEO
Creating Al-ready website content

Content authority and trust signals

Website architecture and structured content
HTML vs PDFs and content discoverability
Measuring success beyond traditional SEO metrics
Discussion Leader: TBD

1:15 PM | Marketing Measurement & Analytics

While we mention measuring marketing's contribution to business outcomes in the Organizing Teams for Sales
Enablement session, there was a much deeper conversation in 2025 around dashboards, KPlIs, reporting, and
executive communication that could stand on its own.

Discussion topics include:

* Executive dashboards and reporting

+ Evolving digital marketing KPIs

Attribution and campaign measurement

Marketing effectiveness teams

Connecting marketing metrics to distribution outcomes

Reporting meaningful business impact to leadership

Discussion Leader:

Jim Keenan | Vice President — Marketing, Digital Strategy & Client Solutions | AMG

2:00 PM | Open Discussion
A chance for participants to ask targeted questions of their colleagues, brainstorm possible solutions for the day’s
discussions and pinpoint best practices.

3:00 PM | Adjourn
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